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A profound 360" DIY. reflection
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TThe Essence of DIY.
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Customer journey

The pathway to that renewed DIY expectation

Transaction Platform

Learning Platform

Service Platform

Exchange Platform
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DIY store mission
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The /7 DIY Transitions

FROM T0

PHYSICAL RETAIL ———— _>>>-___- HYBRIDE COMMERCE

PRODUCT RANGE >>> . INTERACTIVE PLATFORMS
FOCUS ON TRANSACTION >>> FULL & EXTENDED SERVICE
MARKETING PROMOTION >>> COMMUNITY ENCOUNTERS

STORE OPERATIONS >>> DNA IMPLICITY

ADDED VALUE

ETHICAL VALUE
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