It all depends on the comparison

The pandemic has caused encrmous variations even in
the key figures of the home improvement industry

The sales figures presented by the DIY infarna-
fional research feam in this latest volume of Sfafis-
tics Home Improvement Europe are highly dispa-
rate from country fo country, from company fo
company, and from product group to product
group. Did tha performance of the different DIY op-
erafors really vary that much?

No. There's another reason for the
wide varigtion in sales in 2021 com-
pared with 2020. The lockdowns and
other pandemic-related rasfrictions not
only varied from couniry to couniry, but
also came af differant times. If the entire
retail sector was closed one month and
open the following year, this naturally
generated huge growth rates — and in
the opposite casse, enormous slumps.

How meaningful is a comparison from year fo
year? Because fhis quesfion is quife rightly asked
of a publication like Sfatistics, we have always in-
cluded a comparison with 2019, the last “normal”
year befors the pandemic, in the salas figures for
the top 20 DIY store operators in Europe and
worldwida.

In confrast, there were fewer sfrong movements
in the figuras for tha DIY store numbers. Hers, the
pandamic did not have such a pronounced impact
in thea short ferm, because construction projects
that had already been were not simply stopped. But
in the medium ferm there could ba a dip.

Even though this volume of Statistics naturally
refars to the past year, | cannot write this editorial

in July 2022 without addressing the dromafically
changed situation brought abouf by the Russian
invasion of Ukraine. Of course, the human suffer-
ing is tha first thing that concerns us. But one also
has fo think about the prospects for the industry.

There are many indications that the European
economies are heading for a reces-
sion. It is not yet possible to say exactly
what this means for consumer behav-
iour with regard to home improvament.
Will DIY stores become relevant once
more as providers of affordable solu-
tions for @ homing frend that is possi-
bly set to intensify? Or will they fesl the
pinch of consumer reficance? How will
the already tight situafion in ferms of
availability of goods, supply chains and prices de-
velop? The only thing that is clear is that therse is a
great deal of uncertainty. The indusfry is probably
facing further fanse times.

e

Rainer Strnad

Any questions or comment?

Pleose contoct: r.strnod@doehne.de or

Tel: +49/7243/575-207.

And don't forget: all dote are ovailoble to
downlood in digital formor- see the last poge.
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